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Combining the promise of the internet with
the mobility of wireless communications
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g As of May 2008, there were 40 million active users of the mobile Internet in the
US, with individual sites that attract millions of unique users. *

g Advertising is becoming a common part of the mobile Internet experience: 26
percent of mobile Internet users recall seeing some form of advertising while
using the mobile Internet. Mobile Internet users are 60% more likely to be open
to mobile advertising than the average mobile data user. *

g When asked how important it is to be able to access the Internet using their
mobile phone, 60% of all participants considered it ‘Very important’ or
‘Important.’

Breakdown by age group:
16-24 — 62%
25-34 — 66%
35-44 — 58%
45-54 — 49%

* Nielsen Mobile, July 2008 - http://mmaglobal.com/uploads/NielsenMobile Mobile%20Internet Critical%20Mass July%202008.pdf
**Mobile Internet Usage and Attitudes Study, May, 2008 http://mmaglobal.com/uploads/Mobile_Usage and_Attitudes Study dotMobi AKQA.pdf
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STEVE SPIRO

Vice President of Marketing

omyxer

Go with it

http://demo.myxer.com
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Steve Spiro brings over 30 years of business and marketing experience,
working previously at both global corporations and technology start-ups. In
his role at Myxer, Steve oversees all corporate branding initiatives —
educating mobile lovers everywhere on the great, free mobile content and
Innovative services that Mxyer brings to market.

Prior to joining the Myxer team, Steve held senior marketing positions at two
Fortune 500 global technology companies, Motorola, Inc. and General
Electric. While at Motorola, Steve held a variety of senior management roles
in both the U.S. and abroad and is credited with starting the company’s
International Paging Business, which grew in revenues from $20 million to
$750 million in a few short years. At GE, he provided market analysis to help
craft demographic-specific marketing campaigns.

More recently, Steve was the Chief Marketing Officer and President of Nutrio
Technologies, the largest provider of online health, wellness, diet and
exercise applications to the food, pharmaceutical, insurance and fitness
industries. Prior to Nutrio, Steve was the Vice President of Sales and
Marketing at Audible.com, the leading provider of digital audio books and
Internet-based audio solutions.
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Our Company

« Founded in 2005
« Located In Deerfield Beach, FL

« 40 Employees Worldwide
« Privately Owned
« Expertise

« Digital Media Solutions
+ Content Creation and Distribution
« Digital Content Download

Xer

Go with it
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Myxer in the News

CNNMoney.com

Dow Jones Picks Top 10 Wireless Start Ups, including

Myxer, Deerfield Beach Fla.. a provider of mobile mjmoneyﬂﬂm
technology, products, services and programs to

manage and deliver digital media to mobile devices.

Sarah Fay, CEO Carat
“We believe brands need to take advantage of the
powerful opportunities in mobile and tap into
the full benefit of the personal and instantaneous ‘
Of the pe : oy Carat
nature of mobile branding. Myxer's BrandTones
program is an excellent addition to the digital toolkit
for advertising agencies.”

Frost & Sullivan - 2008 award for Key Market

Enabler in the U.S5.

“Myxer is a clear example of how advertising-supported

mobile services could be delivered without compromising FROST & SULLIVAN
the user experience. Frost & Sullivan expects Myxer to

continue providing innovative solutions.”
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About Myxer

With over 11.7 million users and over _—
4 6 million unique monthly visitors, '
Myxer is the leading provider of
ad-supported digital content/media
for mobile devices.

Myxer offers advertisers an opportunity |
to reach one of the Internet’'s largest

communities of tech savvy young Users.
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Since we use an ad-supported model,
most of our content is free. There are
no fees from Myxer. Effectively the ad
placements allow the users to enjoy the
experience at no cost.
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Awards

* Winner of 2008 Frost & Sullivan
award for "Key Market Enabler in
the U.5. Mobile Advertising
Markets”

* Winner of 2008 Meffy's (Mobile ;
Entertainment) Award for Best
Music Service Award

* Winner of the 2008 Global Go with it
Messaging Award for
Best Consumer Messaging
Application

FROST ¢ SULLIVAN
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Questions???



WWW.SIteminis.com
www.Info@siteminis.com

Expand your online opportunities, with mobile capab ilities



