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Corporate Overview 
• Financial Strength 

» Market Capitalization - 
$1.6bn 

» Annual Revenues - $500M  

» Balance Sheet – +$260M 
Cash 

» No debt 

• Resources 

» ~900 employees globally 
deployed 

» Many internationally known 
and recognized for industry 
leadership 

» Deep wireless, wire-line, IP 
and communications 
experience 

 

• Global Presence - 149 
worldwide network nodes at 
strategic delivery points 

• 2 Major Network Operation 
Centers 

• Routing information for 
virtually all calls in US, 
Canada, Taiwan, and Brazil 

• Common Short Codes 
Registry - USA 

• Number Portability 
Administration Center 
contains 350M telephone 
numbers 

• Facilitate 8 billion+ DNS 
queries per day 

• Over  3000 enterprise 
customers 

• Mobile Instant Messaging 
service for 400M subscribers 
through over 35 mobile 
operators 
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NeuStar in Mobile Advertising  
Already Providing the Most Successful Mobile Direct Response Solution 
•    CSC Registry for US Carriers through contract with CTIA 
(7 yrs) Supporting the Mobile Marketing Industry, it 

»Is the most widely used mechanism for direct response 
mobile marketing 
»Enables Advertisers to interact directly with Consumers 
via messaging 
»Is ubiquitously available (97% coverage) regardless of 
carrier or handset through Text Messaging  

•How it works:  Brand buys access to a CSC.  NeuStar 
updates the Registry 

»Neustar not a campaign manager – no competition with 
those we serve 
»Tens of thousands of campaigns, thousands of codes 
»Campaign information collected to help self police the 
industry and provide more uniform code provisioning 
»Neustar enables other players’ message and data 
delivery 
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Function 

The Barcodes Ecosystem 



Worlds Collide – MNOs + Advertisers 
• MNOs seek new revenue 

streams 
• Advertisers want to reach 

the mobile subscriber 
» One to one situation 
» Personalized content 
» Anywhere in context 
» On demand 

• This intersection 
represents a unique 
opportunity, one which 
can be accelerated by 
the simplicity of barcodes 

• Something new will be 
the result 



Mobile is Quickly Becoming a Critical 
Component in the Advertising Mix 

• Mobile enables 
customer 
interaction with an 
active experience  

• Mobile can tie 
together 
advertising 
initiatives … on 
the consumer’s 
terms 

 

The key to consumer    
adoption is ease of use 

 



Easy Win 
• Barcodes are the clear winner in the 

“battle of key clicks” 

• In one click, the use can be taken to a 
deep link – no searching, no typing 

• Imagine your best experience using a 
mobile web browser to get to your 
favorite content 
» Barcodes make it easier.   
 
 

Point  Click  Enjoy 

 

 



• Mobile barcodes are printed symbols that link 
consumers with interactive mobile content 

• Mobile barcodes transform traditional print 
mediums into mobile digital media – a powerful 
new media form where print, mobile and web 
converge 

• Mobile barcodes dramatically broaden the scope 
of the mobile marketing opportunity  

• Leverages unmeasured media (packaging, direct 
mail, in-store display, etc.) adding to the potential 
ubiquity of the medium 

 

 

 

 
Transform Old Media into New Media 



The Mobile Barcode Opportunity 

All of these benefits plus a great business opportu nity for advertisers 



1.   A code is scanned and sent through a local gateway to the designated clearinghouse. 
 
2.   The clearinghouse looks up the code in a registry, then queries the Campaign Manager for a URI 
 
3.   The URI is sent back to the handset which invokes it, commonly retrieving some remote content 

 

The User Experience – How it Works 



An Exciting Call to Action 
• Combining art and branding 

with QR can yield a pleasant 
and enticing result 

• Fun and attention getting 

• Enhances brand cache and 
awareness 



Example Campaign: Designers 



Example Campaigns: Automotive 



Example Campaigns: Movies 



  
The Barcode Value Proposition 



Why Barcodes Deliver Value 
• Competitive against other direct 

response media 
» Average cost per lead is $.60.  

Barcodes can come in at half 
that price. 

» Comparable to Google Ad-
word:  $.69 (2008) 

• Users arrive with Awareness, 
Interest, and Desire, ready for 
action 

• Possible to multiply the value of 
these with Metadata 

• Very attractive to print media – 
converts offline to online – adds 
measurement 

 



How Brands/Agencies/Advertisers Profit 
 As Mobile Channel Evolves, Advertisers Use Personalization Power To Drive Customer Loyalties 
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Evolution of Media & Marketing Value Chain 

Value of 
Targeted 
Media to 

Advertisers 

Print 

Radio 

TV 

Internet 

Mobile 

Grab attention with greater context/relevancy 

Increase interest with user simplicity,  
immediacy & ease 

Enhance desire by tuned content, more  
qualified offer with Metadata  

Ease of payment and POS tie ins for  
Prospect to takes action on the offer 

Ease of address book/community tie ins promote 
viral return for  brand 
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Mobility has the potential to 
improve advertiser reach & ROI 
with targeted and personalized 

campaigns, reducing time 
between customer “awareness” 

and “sale” 

Mobility has the potential to 
improve advertiser reach & ROI 
with targeted and personalized 

campaigns, reducing time 
between customer “awareness” 

and “sale” 

 Barcodes imply an expressed desire.  The consumer 
arrives wanting more information 



  
Barcodes Directions 



Neustar Pilot Project 
• Working with NeoMedia, 3G Vision, Mobile Discovery 

and Mobile Tag, Neustar has developed a pilot 
program 

• Use to validate functionality, this program established 
interoperability between code readers and 
campaigns published by OTHER companies 

• Paves the way for business arrangements  to develop 
around a central registry and clearinghouse, giving 
brands the reach they need 

• Stay tuned for further announcements 



And any other entities our 
partners can suggest would 

add value 

Who Will Make This Industry 

 Infrastructure 

 Brands 

 Handset 
Manufacturers 

 Mobile 
Operators 

 Media 
Companies 

 Advertising 
Companies 



  
Thank you.  

Discussion 


